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STANDARD DATA MODEL: ORIGINS OF OUR INDUSTRY BUSINESS NEEDS 4

DATA CENTRIC INDUSTRY

Luxury cosmetic industry is

now data-centric, organised

in data domain, including

« product data domain »

Need for stable, structured, 

accepted and shared

data attributes

Need for adaptable data 

models due to frequent

evolutions (business, legal

like DPP, marketing, …)

OMNICHANNEL

RETAIL NEEDS

Relevant luxury cosmetic

retailers (selective distrbution, 

travel retail), in all world 

regions, are now engaged in 

en-masse data collect

projects.

 Sephora

 Gebr. Heinnemann

 DFS

 Lagardère

 Kicks

 Beauty Success

 …

STANDARD-ORIENTED

All industry actors are GS1 

members.

Many of them are already

equipped with GDSN 

solutions

ROI

Multiple gains (time, 

organisation, data quality, 

costs) from standard data 

model adoption among

industry actors, 

manufacturers and retailers
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1- ELABORATE A COMMON BEAUTY DATAMODEL

2- THINK TANK OF THE  SELECTIVE BEAUTY 
SECTOR 

…. All of this should prepare a standarisation
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REASON WHY

Misalignment of expected data between retailers

Misalignment of expected data between COUNTRIES

(included regulatory informations)

Digital assets standards to define

Sets

Missing attributes in the product characteristics in the global
GDSN standard (ex code list of skin care is not competed 

cosmetic-teint kind)

Need explanation ex. environmental data are needed what

for ?

KEY OF SUCCESS

Fast decisions

Clear process

Discussion to understand the reason why of each attribute
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Outputs of the industry

Updating and enriching GDSN value

lists : 185 attributes

15 New attributes to be

standardised,

Clarifications of brands, sets, testers,

recommendations for naming rules

Taxonomy

8

You can already
access to the 

datamodel here (IDC 
website)

Gathering the luxury 

cosmetic industry

Sharing business 

needs in terms 

of product data

Based on 

FMCG GDSN 

data model, 

adapting 

existing rules for 

the industry and 

enriching with 

new attributes

Validating what 

is mandatory / 

Optional / 

dependent and 

business rules

Making it a 

global GS1 

standard data 

model for the 

luxury cosmetic 

industry 

This model is being
standardized by GS1 

global
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Open cooperation of the luxury cosmetic industry

Supported and facilitated by ECR - Institut du commerce

BENEFIT
BULGARI PARF. 

CHANEL
CLARINS

COTY
DIOR PARFUMS
ESTEE LAUDER

FRESH
GIVENCHY
GUERLAIN
HERMES

INTERPARFUMS

KENDO
LOEWE PARF.

L’OREAL
LVMH

MAKE UP FOR 
EVER
NUXE

OFFICINE

BULY
PUIG

SHISEIDO
SISLEY ATRIFY

AGENA3000

BAYARD

EQUADIS

SALSIFY

ONE WORLD SYNC

COSMETIC EUROPE

ECR FRANCE

FEBEA

GS1 FRANCE

GS1 GLOBAL

GS1 SWEDEN

BEAUTY SUCCESS

DFS

DOUGLAS

AVOLTA

GEBR HEINEMANN

KAPPE

KICKS

LAGARDERE

LVMH

MARIONNAUD

NOCIBE

PASSION BEAUTE

SEPHORA

MANUFACTURERS RETAILERS VENDORS
PROFESSIONAL 

ASSOCIATIONS

71 participants and recipients
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Brand Manufacturers
Pascal Dudicourt

Resp. Propagation des informations 

L’ORÉAL

In charge of Datapool involvement

Severine Navarro

Data manager

(Ex) CHANEL

In charge of Precision session

Rémy Ibarcq

Data performances specialiste

L’ORÉAL

Alexandre Rieucaux

Product Referential Manager

LVMH

In charge of GSMP prep. sessions

Agathe Goyon

Resp. Affaires Réglementaires Groupe

NUXE

In charge of Regulatory & 
taxonomy sessions

Olivia Blanchard

E-retail Project Manager

CHANEL

Magali Puerta

Chef de projet Data Marketing

CHANEL

Rémy Blanchin

Responsable Data & Performance 
Supply Chain Groupe chez Clarins

CLARINS

Yolanda Diaz

Data program Director

LVMH

Nadège Barrielle

Product Development Manager

L’ORÉAL

In charge of Precision and 
Taxonomy session

Severine GRUENDLER

Regional Material Masterdata BPx
Europe bei Coty Beauty Germany

COTY

In charge of Regulatory session
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Brand Manufacturers

Elina Hunnakko

Data Management & 
Governance

ESTÉE LAUDER

Nicklas Kryger

Retail supply chain director EMEA & 
apex

ESTEE LAUDER

Olivia Azoulay

Regulatory Affairs Projet Maanger

L’ORÉAL

Sibylle d’Arfeuille

Data Manager

L’ORÉAL

Sebastien Vanneau

Product Data Quality & Standards 
Director

L’ORÉAL

Antoine Mauvoisin

Intern

LVMH

Fairouz Kji

Business Analyst

CHANEL

François Turainne

Administration and Commercial 
Analysis Director

SISLEY COSMETICS

Gareth Rees 

Master data

ESTEE LAUDER
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Brand Manufacturers

Erika Mennesson

Dir qualité, affaires réglementaires

NUXE

Marc Gevaudan

Digital Director

SHISEIDO

Laura Cholet

Digital Project Manager

SHISEIDO

Llie Anghelov

Digital Marketing consultant

ACCENTURE X SEPHORA

Fabio Bianchi

Production and data Manager

BULGARI

Idriss Hendaoui

PLM and data Manager

BULGARI

Pierre Lerebours

Performance & Data excellence 
manager

L’OREAL

Anne Sophie Magnier

LVMH
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Retailers

Nataliya Lerschmacher

Data Platform & Data Community 
Manager

HEINEMANN

Alexandra Schulze Niehoff

HEINEMANN

Lila Menia

IT project Manager

MARIONNAUD

Imad Hamdi

Responsable informatique 

PASSION BEAUTÉ

Jean Losic

Consultant

PASSION BEAUTÉ

Ismail Benmakhlouf

IT project manager lead Product 
omnichannel

SÉPHORA

Denise Dubois

Data Quality & Project Manager chez 
Lagardère Travel Retail

LAGERDÈRE TRAVEL RETAIL

IN CHARGE OF DATAPOOL 
INVOLVMENT

Jonathan Yee

Senior Manager, Global Business 
Process Leader – Master Data

DFS (LVMH)

Alienor Peignier 

Senior Director Global Business 
Process Office

DFS (LVMH)

Jote Menkir Biraty

Global Head of Masterdata

AVOLTA

Dani Petkova

Data transition leader

AVOLTA

Francois Ortet

BEAUTY SUCCESS
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Retailers

Eric Pichavant

Director of Masterdata department

LAGERDÈRE TRAVEL RETAIL

Eva Hoppe

Project & Processmanager Global 
Data Quality Ecom

DOUGLAS

Mona Dreikauss

Teamleiter

DOUGLAS

Ghaya Kerroche

Responsable référentiel omni canal

MARIONNAUD
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Datapool providers

Jean-Marc Bracale

Product line manager

Agenda 3000

Franck Jasinski

Consultant fonctionnel

Agena 3000

Alexandre Morin Bargeton

Global Account Manager

Equadis

Guillaume Giullaubard

Director Sales

Equadis

Guitta El ALAM

Technical project manager

Equadis

Nicolas Demet

Customer success manager

Equadis

Patricia Perrier

Partner Account Manager

& PIM GDSN Consultant

BAYARD GmbH

Karolin Weise

Consultant

Salsify (ex Atrify Heinemann)

In charge of precision sessions

Scott Brown

Sr Director Global data Strategy

Heinemann (1WorldSync)

In charge of GSMP prep. sessions
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Institutions

Marie Kennedy

Consutlant & advisor

Cosmetic Europe

Manuela Coroama

Senio Manager, technical reguatory
& international affairs

Cosmetic Europe

Stephanie Lumbers

Sustainable Development Director

Febea

Laure Menanteay

Conseillèreb scientifique 
règlementaire

Febea

Xavier Hua

Directeur Général

Institut du Commerce

Francoise Acca

Consultante, Project lead 

Institut du Commerce

Mark Vzn Eeghem

Senior Manager

GS1

Laurence Azoulay

Senior Category Manager

GS1 France

Recipients Facilitators
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Our working environment

ETHICAL GUIDELINES

Participants in the meetings of Institut du Commerce should keep in mind 

that the objective of these meetings is to improve the competitiveness and 

productivity of companies in order to provide more value to consumers 

and end users. Insofar as the actions of Institut du Commerce involve the 

collaboration of companies which are also in competition with each other, 

great attention must be paid to compliance with the rules of competition.

Institut du Commerce will not enter into any discussion, activity or process 

that could, on its part or that of its members and participants, violate the 

laws of competition.

By way of example, members of Institut du Commerce and participants of 

meetings must not discuss, communicate or exchange confidential 

commercial informations, including non-public informations on prices, 

marketing and advertising strategy, costs and revenues, commercial terms, 

contracts with suppliers, including purchasing strategies, supply contracts, 

commercial and distribution programs.

This applies not only to formal meetings but also to informal discussions 

before, during and after meetings.

.

FRAMEWORK OF TRUST

By joining an activity of Institut du Commerce, I adhere to the 

values described in the framework of trust: 

Creative and responsible intention: I am committed to meeting our 

common objective of creating value for living organisms, society 

and businesses, by considering consumer expectations, the specific 

needs of each player, environmental issues (the 9 limits planetary) 

and social issues. 

Collaborative and benevolent approach: I adopt a collaborative 

and benevolent posture vis-à-vis other participants and members of 

the Institut du Commerce. My interventions contribute to the 

common good and can in no way be akin to a commercial 

approach, before, during and after the meetings. 

Loyalty and confidentiality: I respect the rules of confidentiality, 

fairness and loyalty towards service providers and participants who 

share their materials, approaches, methods and points of view. 

Under no circumstances do I disseminate the informations

transmitted by one to his competitor at the risk of transferring a 

competitive advantage to him. I respect the confidentiality of 

documents reserved for members 

.
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Open cooperation of the luxury cosmetic industry

LUXURY COSMETIC 

INDUSTRY DATA MODEL 2

0

ECR/Institut du commerce has welcomed industry cooperation:

 Gathering manufacturers, retailers, professional associations and solution 

vendors.

 Facilitating expression of business needs

 Finding compromises in GDSN standard data attributes
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Duration : 13 meetings – 16 months

10 FEVRIER 23 9 MARS 2311 JANVIER 23

31 JANUARY 23 7 MARS 23

12 AVRIL 23

DATAMODEL BEAUTY 

& TRAVEL RETAIL

TK French retailers

French Forum 

Data

TK French retailers

30 MAI 23 25 SEPT 23

TK French retailers French Data FORUM 

Consotrust

Presentation

13 OCT 23

DATAMODEL BEAUTY 

& TRAVEL RETAIL

TK French retailers

Consotrust

presentation

19 APRIL 23

DATAMODEL 

BEAUTY & 

TRAVEL RETAIL

15 MAY 23

DATAMODE

L BEAUTY & 

TRAVEL 

RETAIL

1SEPT 23

DATAMODEL 

BEAUTY & 

TRAVEL 

RETAIL

28 JUNE 23

DATAMODEL 

BEAUTY & 

TRAVEL RETAIL

29 SEPT 23

DECISION 

DIRECT

20 OCT 23

DATAMODEL BEAUT

Y & TRAVEL RETAIL 

SUB GROUPS

6 NOV 23

DATAMODEL BEAUTY

& TRAVEL RETAIL SU

B GROUPS

Timing
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Timing

2 FEVRIER 24

12 JANUARY 24 9 FEBRUARY 24

DATAMODEL 

SELECTIVE 

BEAUTY & TRAVEL 

RETAIL

THINK TANK French 

retailers

6 MAI 24 16 SEPT 24 23 OCT 24

DATAMODEL 

SELEVTIVE 

BEAUTY & 

TRAVEL RETAIL

French DATA 

FORUM

22 MARS 24

DATAMODEL 

SELECTIVE 

BEAUTY & 

TRAVEL RETAIL

THINK TANK French 

retailers

French DATA 

FORUM

21 MAY 24

CONCLUSION MEETING

DATAMODEL SELECTIVE 

BEAUTY & TRAVEL RETAIL

28 MAY 24 6 JUNE 24

GS1 GLOBAL

STANDARDISATION

GS1 GLOBAL

STANDARDISATION
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Recap new attributes

Is The Product A Set ?

Type of activities

Cosmetic Product Category

Product Sub category

Set composition description

Is the item sold wrapped?

Is there a tester associated to the sellable

unit?

Skin effect  to cancel + replace with Skin

Concerns

Is there a QR Code to scan?

Is it possible to discount the item?  to

cancel

Is Trade Item Airline exclusive? 

indicated in “marketing tags”? (Taxonomy

40?)

Is the item exclusive for a retailer?

Limited Edition Quantity

Hair Effect  review the code list

Hair Type

Product Use / Body Part  Product Usage

Body Location Code  see Pascal’s link

Skin Tone type

Skin Type  targetSkinTypeCode

Make-Up Finish

Make-Up Coverage level foundation /

Couvrance / Covers

Skin/Hygiene Benefits

Lip Benefit  rework value list (see PPT)

Mascara Benefit  rework value list (see

PPT)

CITES - common name of the concerned

species

CITES - scientific name of the concerned

species

CITES - source code

Is the item dangerous for water?  to

remove

Percentage of VOC (volatile organic

compound)  see next slide

Is the item concerned by China Protected
Species Regulation?  to remove?

(confirm with Sephora)

Health Permit Code  to remove?

(confirm with Sephora)

Health Permit Code Validity Date to

remove? (confirm with Sephora)

SubFranchise (= Subrange)

Total Net liquid Content In The Set

Product E-Subtitle

Olfactory Note Description

Olfactory Note Type Code

Olfactory Notes  to remove

Olfactory Family

waterhazardcode  to remove

Item Status (formerly

CatalogueItemStateEnumeration)

Attribute to present to GS1 

Attribute not to present to GS1 

Attribute to present to GS1 BUT that

may already exist in GS1

file:///C:/Users/pdudicourt/Downloads/donnÃ©es-produits-gs1.html


Suggested attribute name productESubtitle

Suggested definition
Function of the product as it is printed on the packaging (examples : « matt lipstick » (= finition type), « blurry effect » (= effect), « eau 

de parfum intense »)

Business rationale Required for e-commerce product digital pages

Data type String / Description200

Repeatable? N

Translatable? Y

Status (M / O / D) O

Associated values ? N/A

Associated business rules ? N/A

Product E-subtitle Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024



26

Copyright IDC 2022

Naming : product E_subtitle, tradeItemDescription, shortDescription

If some retailers use these attributes in a different way,

they will have to concatenate values.

E.g. BrandName Subbrand Product E_subtitle netContent

tradeItemDescription : An understandable and useable description of the product using a combination of key elements such as Brand Name, Sub-

Brand (if applicable), Functional Name, Variant, and Net Content – 200 caracters max in the standard – can be used on PDP for e-commerce

product-E-Subtitle : Function of the product (does not include brandName, subbrand, franchise, content or variation)



Suggested attribute name subFranchise

Suggested definition
Subfranchise of a product, corresponding to the descriptive naming level below the brand and the subbrand.

Business rationale This descriptive naming level is frequently used by cosmetic product manufcaturers within ranges of products

Data type String / Description200

Repeatable? N

Translatable? N

Status (M / O / D) O

Associated values ? N/A

Associated business rules ? N/A

Subfranchise Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024



28

Copyright IDC 2022

Brand – subBrand - subFranchise

subFranchise : We keep it !

If some retailers use these attributes

in a different way, they will have to

concatenate values.

E.g. Subbrand Franchise



Suggested attribute
name

olfactoryNoteTypeCode

Suggested definition Code associated with the description of the olfactory notes

Business rationale Necessary for fragrance descriptions

Data type taxonomy

Repeatable? Y

Translatable? Y

Status (M / O / D) D

Associated values ?

Associated business 
rules ?

Dependent : if the product is associated with the GPC brick 10000365, this data attribute is
mandatory
Associated with the data attribute « Olfactory Note Description »

Olfactory Note Type Code

Values Codes

Top Note TOP

Heart Note HEART

Base Note BASE

Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024



Suggested attribute name OlfactoryNoteDescription

Suggested definition Marketing description of the olfactory note associated to the cosmetic product

Business rationale Required for fragrance and other cosmetic product description on e-commerce trade channel

Data type String / description1000

Repeatable? Y

Translatable? Y

Status (M / O / D) D

Associated values ? N/A

Associated business rules ?
Dependent : if the product is associated with the GPC brick 10000365, this data attribute is mandatory
Associated with the data attribute « Olfactory Note Type Code »

Olfactory Note Description Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024



Suggested attribute
name

olfactoryFamily

Suggested definition Olfactory family the cosmetic product belongs to

Business rationale Required for fragrance and other cosmetic product description on e-commerce trade channel

Data type taxonomy

Repeatable? Y

Translatable? Y

Status (M / O / D) D

Associated values ?

Associated business 
rules ?

Dependent : if the product is associated with the GPC brick 10000365, this data attribute is
mandatory

Olfactory Family Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024

Values Codes

Nadège (L’Oréal) and 
Agathe (Nuxe) will

provide a unified list of 
values for this attribute
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Specific attributes for fragrances

TAXONOMY :

• Olfactory family (Cf. taxonomy topic). MANDATORY for fragrances

Text to describe the Olfactory notes of the fragranceMANDATORY for fragrances

• Combination of 2 attributes :

• olfactoryNotesTypeCode (picklist ) : Top notes, Heart notes, Base

notes

• olfactoryNotesDescription (string)

E.g.
Top notes : Pear, Blackberry
Heart notes : Pallida Iris concrete, Orange Blossom and Jasmine Sambac absolutes
Base notes : Heart of Patchouli essence
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New taxonomy : olfactoryNotesTypeCode

Definition : picklist of the different olfactory notes (each olfactory note will be defined with a string

value)

ID Value EN Value FR

TOP Top notes Notes de tête

HEART Heart notes Notes de coeur

BASE Base notes Notes de fond



Suggested attribute name isTheTradeItemASet

Suggested definition

To indicate if « true » or « false » the trade item is a set, meaning it is a consumer unit, which consists of various individual units. Each 
unit can either have their own GTIN or no GTIN. The whole set has its own GTIN and can only be bought as whole. That means the 

shopper can not open the set and buy each component individually. Some components exists individually, others only within the set 
because they have a special size, colour etc. to make a set unique

Business rationale To categorise the products that are sold as such on the different trade channels

Data type Boolean / 1..5

Repeatable? N

Translatable? N

Status (M / O / D) M

Associated values ?
TRUE
FALSE

Associated business rules ? N/A

Is The Product A Set ? Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024



Suggested attribute name setCompositionDescritpion

Suggested definition Description of the components of the set 

Business rationale To describe with free text what is inside a set of several units

Data type String / Description1000

Repeatable? N

Translatable? Y

Status (M / O / D) D

Associated values ? N/A

Associated business rules ? Mandatory if the value for the attribute « isTheTradeItemASet » = TRUE

Set Composition Description Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024
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Coffrets - Sets
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Coffrets – Sets : specific attributes

isThisItemASet ? Yes / No

setCompositionDescription



Suggested attribute name totalNetLiquidContentInTheSet

Suggested definition Quantity of liquid content contained in a set

Business rationale Requested by travel retailers when the product is supposed to be sold aboard planes.

Data type Decimal

Repeatable? N

Translatable? N

Status (M / O / D) D

Associated values ? N/A

Associated business rules ?
Mandatory if the value for the attribute « isTheTradeItemASet » = TRUE, and if the value for the attribute « target market » is
«Global Market (« 001 »).

Total Net liquid Content In The Set Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024



Suggested attribute name waterhazardcode

Suggested definition A code determining the degree to which the product would pose an environmental risk to water

Business rationale
2017 German regulation on water protection  « Verordnung über Anlagen zum Umgang mit wassergefährdenden Stoffen (AwSV)“

AwSV - nichtamtliches Inhaltsverzeichnis (gesetze-im-internet.de)

Data type taxonomy

Repeatable? N

Translatable? N

Status (M / O / D) O

Associated values ?

1: low hazard to waters;
2: hazard to waters;
3: severe hazard to waters;
(blank) = non-hazardous to water

Associated business rules ? If target market = Germany, this data attribute is mandatory

Water Hazard Code Not GS1
Work request

to make

Institut du Commerce Working Session - February 9th, 2024

https://www.gesetze-im-internet.de/awsv/
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To have one item (or a combination) that will trigger the others, in order to complete the

regulatory information only for concerned products
o Not used for cosmetic finished products Use GS1 attribute isDangerousSubstance : Indication if there is or not a

dangerous substance

o Not used for cosmetic finished products (And) use GS1 attribute isDangerousSubstanceAMixture 'An indicator

whether or not the dangerous substance is a mixture of several substances’

o 201 Create another attribute Isdangerousforlogistics. The finished product is dangerous for transport or storage 

mandatory for cosmetic products

o 199 Add the attribute StorageCompatibilityCode that we use to collect the ICPE code. This attribute would be set

to "D" of the new attribute « isdangerousforlogistic

o 167 ? Add safety instructions for the consumer (Optional) : to be checked with GS1

Regulatory items 
Not GS1

Work request
to make
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Regulatory items – Only for dangerous goods

• Storage class (section 7 SDS)

• Explosive precursors : missing (Section 15)Field ID Data Attribute M O D Comments – from the file

77 Disclaimer ( 
Hazard 
statement code )

O to be clarified at the next meeting (by retailers ?)

Chanel : This attribute corresponds to the risks sentences (ex: H411, H225 etc..) necessary to retailers to calculate their own Seveso index 
=icpe code (based on these sentences + their local stocks).

Heinemann: We are using currently other attributes to get this informtion but not this one. DEPENDS ON "ATTRIBUTE DANGEROUS"

147 Dangerous 
Goods
Classification 
Code

D (if SDS 
provided)

definition - dangerousGoodsClassificationCode : : A classification code of the trade item (dangerous goods) for transport by road and rail 
for example ADR/RID. It indicates the dangerous characteristics respectively the subsections of the trade item within a given classification.
PROBLEM:  IT IS MANDATORY M FOR GERMANY

153 Dangerous 
Goods
Regulation
(code)

D ZCG Yes, is or no / contains Dangerous Goods; IF YES YOU HAVE TO FULLFILL IDR ETA IMDG
ZNA No Dangerous Goods //

CHANEL : Mandatory for German retailer as Galeria. Is it possible to have the corresponding regulatory text: ? This data concerns the bulk 
and not the Finsih product in cosmetics; IF WE HAVE A UN CODE --> depend on the market. This is at a bulk level
 Already defined in GDSN

149 Dangerous goods
shipping name

O

152 Dangerous 
Goods Technical
Name

D CHANEL : Mandatory for German retailer as Galeria. Is it possible to have the corresponding regulatory text: ? This 
data concerns the bulk and not the Finsih product in cosmetics. Mandatory for Heinemann if you fill "yes" in 
specific field "hazard for water" // FOR TRANSPORTATION

157 Hazard 
Statements
Description

O L'Oréal : préciser le type di'nformation à fournir

158 Dangerous 
Goods Packing 
Group

O The value can be empty For aerosol

💡See explanation page 76-86 for more detail
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Regulatory items 
Only for 
dangerous goods

Field 
ID

Data Attribute M O D Comments – from the file

159 Dangerous Hazardous Label Number O A visible number indicating the specific risk and thus the required precautions associated
with a dangerous or hazardous good for example, the indication of the hazardous label 
number according to chapter 3.2, table A of the ADR.

160 Class of Dangerous Goods D Class 1 Explosives
Class 2 Gases
Class 3 Flammable Liquids
Class 4 Flammable solids; substances liable to spontaneous combustion; substances which, in contact with
water, emit flammable gases
Class 5 Oxidizing substances and organic peroxides
Class 6 Toxic and Infectious substances
Class 7 Radioactive material
Class 8 Corrosive substances
Class 9 Miscellaneous dangerous substances and articles, including environmentally hazardous substances

161 Dangerous Hazardous Label 
Sequence Number

D (on 
159)

A sequence number indicating the primacy of one dangerous/hazardous label number over 
another. For example, a value of 1 would indicate that the associated hazard label number
is the primary, 2 = secondary, etc.

164 URL of Material Safety Data Sheet D (the new 
isdangerou
sgoodforlo
gistic)

URL or other elements depending on the type of document 

165 Type of safety document for the trade 
item (FITPC, MSDS, …)

D (the new 
isdangerou
sgoodforlo
gistic)

Mandatory if the new attribute is =yes

166 UN Code for transportation D(the new 
isdangerou
sgoodforlo
gistic)

FOR GERMANY : TO BE FILED : IT DEPENDS ON THE DANGEROUS GOOD REGULATION CODE // FOR GLOBAL 
GS1 THIS ATTTRIBUTE IS MANDATORY IF IT IS DANGEROUS

168 ADR Dangerous Goods Limited 
Quantities

O FOR LVMH OK FOR OPTIONAL Depending on new attribute, and the market, and the 
type of transport

170 Is the item dangerous for water? O Not existing in the data model

207 Water Hazard Code (Section 13) O OK

💡See explanation page 64-74 for more detail
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Brand – subBrand - subFranchise

subFranchise : We keep it !

If some retailers use these attributes

in a different way, they will have to

concatenate values.

E.g. Subbrand Franchise
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NAMING : product E_subtitle, tradeItemDescription, shortDescription

If some retailers use these attributes in a different way,

they will have to concatenate values.

E.g. BrandName Subbrand Product E_subtitle netContent

tradeItemDescription : An understandable and useable description of the product using a combination of key elements such as Brand Name, Sub-

Brand (if applicable), Functional Name, Variant, and Net Content – 200 caracters max in the standard – can be used on PDP for e-commerce

product-E-Subtitle : Function of the product (does not include brandName, subbrand, franchise, content or variation)
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Marketing description : tradeItemMarketingMessage

tradeItemMarketingMessage, ok for everyone

additionalTradeItemDescription (optional)



48

Copyright IDC 2022

Instructions of Use – aiming the End User
consumerUsageInstructions

consumerUsageInstructions, ok !

STEP 1 - Start with your cupid's bow and upper lip : starting at the center of the upper lip, use the 
tip of the bullet to shape the cupid's bow and work towards the lip corners
STEP 2 - The lower lip : for the lower lip, apply from the corners of the lip towards the center using
the edges of the bullet

Focus on the “pulse points” of the body to make perfume last longer. Apply perfume to the neck 
the insides of the wrists.

Use Huile Prodigieuse® Or all year round, winter and summer, on the face, body and hair.
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Specific attributes for shades

colourDescription (marketing name of the colour). E.g. R1971 Rouge Provocation

colourFamilyCode => Cf. taxonomy topic

colourCodeListCode,value list

=> ok for everyone !

ColourCode E.g. #95282b
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Specific attributes for fragrances

TAXONOMY :

• Olfactory family (Cf. taxonomy topic). MANDATORY for fragrances

Text to describe the Olfactory notes of the fragranceMANDATORY for fragrances

• Combination of 2 attributes :

• olfactoryNotesTypeCode (picklist ) : Top notes, Heart notes, Base

notes

• olfactoryNotesDescription (string)

E.g.
Top notes : Pear, Blackberry
Heart notes : Pallida Iris concrete, Orange Blossom and Jasmine Sambac absolutes
Base notes : Heart of Patchouli essence
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Ingredient list nonFoodIngredientStatement

nonFoodIngredientStatement (and not ingredientStatement) => confirmation needed !

Disclaimer (like «Please see back of pack for the latest ingredients list”) : MUST be delivered to the consumer

Is it ok for everyone to include it in the above value ?

G684942 - INGREDIENTS: ISODODECANE • CERA ALBA / BEESWAX • COPERNICIA CERIFERA CERA / 
CARNAUBA WAX • DISTEARDIMONIUM HECTORITE • AQUA / WATER • ALCOHOL DENAT. • ALLYL 
STEARATE/VA COPOLYMER • ORYZA SATIVA CERA / RICE BRAN WAX • PARAFFIN • POLYVINYL 
LAURATE • VP/EICOSENE COPOLYMER • PROPYLENE CARBONATE • TALC • SYNTHETIC BEESWAX • 
ETHYLENEDIAMINE/STEARYL DIMER DILINOLEATE COPOLYMER • PEG-30 GLYCERYL STEARATE • 
RAYON • HYDROGENATED JOJOBA OIL • CAPRYLIC/CAPRIC TRIGLYCERIDE • SILICA • 
PENTAERYTHRITYL TETRA-DI-T-BUTYL HYDROXYHYDROCINNAMATE • BAMBUSA VULGARIS EXTRACT • 
BHT ● [+/- MAY CONTAIN: CI 77491, CI 77492, CI 77499 / IRON OXIDES • CI 77007 / ULTRAMARINES 
• MICA • CI 77891 / TITANIUM DIOXIDE • CI 75470 / CARMINE • CI 77288 / CHROMIUM OXIDE 
GREENS • CI 77742 / MANGANESE VIOLET • CI 77510 / FERRIC FERROCYANIDE]. (F.I.L. D250538/1).
Les listes d’ingrédients entrant dans la composition des produits de notre marque sont régulièrement 
mises à jour. Avant d’utiliser un produit de notre marque, vous êtes invités à lire la liste d’ingrédients 
figurant sur son emballage afin de vous assurer que les ingrédients sont adaptés à votre utilisation 
personnelle
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Coffrets - Sets
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Coffrets – Sets : specific attributes

isThisItemASet ? Yes / No

setCompositionDescription
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List of Reworked Taxonomies

New olfactoryNoteTypeCode

Tax2 sunProtectionFactor

Tax5 Olfactory family

Tax6 Skin Tone Type

Tax7 SkinTypeCode

Tax10 Make-Up Finish

Tax11 Skin Concern

Tax12 Skin/Hygiene Benefits

Tax13 Hair effect

Tax14 Hair Type

Tax16 Lip Benefit

Tax17 Mascara Effect / Benefit

Tax30 Color Family

Tax41 Make-Up Coverage

Tax54 Packaging Type (code)
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New taxonomy : olfactoryNotesTypeCode

Definition : picklist of the different olfactory notes (each olfactory note will be defined with a string

value)

ID Value EN Value FR

TOP Top notes Notes de tête

HEART Heart notes Notes de coeur

BASE Base notes Notes de fond
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Taxonomy #13 & 14 : Hair_Type - Hair_Effect

Instead of a mix of préoccupations and effects

old

old

To be validated
MULTI VALUE
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Taxonomy #6: Skin Tone Type

Skin Tone Type

Definition Information on the Skin tone for which the product is intended to 

Proposal https://www.fda.gov/radiation-emitting-products/tanning/your-skin

I. Pale White 

II. White to light beige 

III. Beige

IV. Light Brown 

V. Moderate Brown 

VI. Dark Brown or Black 

ALL SKIN TONE

Validated

Codes to be added

MULTI VALUE

https://www.fda.gov/radiation-emitting-products/tanning/your-skin
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Taxonomy #7: Skin Type

2 questions :

Oily skin or Normal to Oily skin ?
LVMH, Chanel are using Normal to Oily skin, instead of Oily skin. => Normal to Oily = ok

-> What’s about SENSITIVE ? Chanel and LVMH want to keep it in SkinType = ok !

Skin Type

definition : Describe the skin type for which the product is intended for 

Comments :

Skin_Type - reco groupe Travail separated to Tax 11 warning multi value !

SKIN TYPE Proposal Comments

NORMAL 

COMBINATION

OILY

DRY

SENSITIVE
Possible combination 
with other values

VERY_DRY

VERY_OILY

ALL  TYPES_EXCEPT SENSITIVE

Validated

MULTI- VALUE
Codes to be added
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Taxonomy #11: Skin Concerns

To be validated
MULTI VALUE

Chanel will check and confirm
Ok for the others

Dehydration instead of 
Dehydratation : to be corrected
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Taxonomy #5: Olfactory_families

Strategy :

Addition of all values required by 

retailers -> would lead to > 150 values 

!!

-> RECO : +/- 15 values 

Etc….

Ok with the reco of 15 
to 20 values
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Objectives of the presentation

Provide Regulatory context : Provide clear definitions, Regulatory context related to the

classification of cosmetic products as ‘Dangerous Goods’

Complexity – Problematics of the industry : Provide explanation on the complexity of obtaining

information and processus to be settle up

Discuss the legal items : What are the needs for a retailer ?
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Regulatory context – eu

Regulatory Texts

• Classification and Labelling of substances or mixtures : CLP Regulation n°1272/2008

• Transport of substances or mixtures : Agreement concerning the International Carriage of Dangerous Goods by Road (ADR)

• Storage of substances or mixtures : Guidelines for the storage of chemical substances or mixtures

Definitions: CLP Article 2

1. ‘substance’ means a chemical element and its compounds in the natural state or obtained by any
manufacturing process, including any additive necessary to preserve its stability and any impurity
deriving from the process used, but excluding any solvent which may be separated without affecting
the stability of the substance or changing its composition

2. ‘mixture’ means a mixture or solution composed of two or more substances

Scope – Labelling and classification: CLP Article 1

This Regulation shall not apply to substances and mixtures in the following forms, which are in the finished state, intended for the

final user: (…) (c) cosmetic products as defined in Directive 76/768/EEC; (…)

IN SCOPE : Batch of cosmetic products

OUT OF SCOPE : Finished cosmetic products 
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REGULATORY CONTEXT – worldwide

Regulatory Texts

• Classification and Labelling of substances or mixtures : Globally Harmonized System of Classification and Labelling of Chemicals (GHS)

• Transport of substances or mixtures : National transportation regulation ; International Convention for Safe Containers

• Storage of substances or mixtures : Guidelines for the storage of chemical substances or mixtures

Same Definitions as previously indicated

Scope – Labelling and classification

The GHS regulation does not mention the exemption of cosmetic products in any form. However some
individual countries such as EU (with the CLP regulation) have included this specificity :

USA : GHS/HCS labelling does not apply to
• (viii) Cosmetics which are packaged for sale to consumers in a retail establishment, and cosmetics intended for personal consumption by 

employees while in the workplace;

• Please note that manufacturers of cosmetics in bulk form or premixes still need to label their containers according to GHS since they are 

not packaged for sale to consumers.

Reference : OSHA's hazard communication standard 2012

Most of other countries such as Japan, China, Canada, Australia and Korea do not require GHS classification and labeling for 

cosmetics at retail stage since they are subject to separate labelling requirements.

The classification is not the same for every country. GHS Hazard Classes are not the same in EU, USA, China and Japan

https://www.osha.gov/dsg/hazcom/HCSFinalRegTxt.html


68

Copyright IDC 2022

REGULATORY CONTEXT – water hazard regulation

Regulatory Texts - Ordinance on systems for dealing with water-polluting substances (AwSV) - Germany only

As a measure of their water hazard, they are divided into three water hazard classes (WGK) in accordance with the requirements of Chapter 2 of

the Ordinance on Facilities for Handling Substances Hazardous to Water (AwSV):

• WGK 1: slightly hazardous to water (e.g. acetic acid, caustic soda, alcohol or hydrogen peroxide)
• WGK 2: significantly hazardous to water (e.g. heating oil, sodium hypochlorite, iodine)

• WGK 3: highly hazardous to water (e.g. waste oil, chlorinated hydrocarbons, benzene)
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REGULATORY CONTEXT – hazard pictograms 

Pictorial presentation of a particular hazard

MOST COMMON IN COSMETICS
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REGULATORY CONTEXT – How to classify a mixture ? 

3 % 1 % 2 % 

ADDITIONAL TEST 

–

Physical Hazard

CONCENTRATION LIMIT TO 
CONSIDER

CONCENTRATION LIMIT TO 
CONSIDER
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REGULATORY CONTEXT – How to classify a mixture ? 

SUBSTANCES MIXTURE
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REGULATORY CONTEXT – How to classify a mixture ? 

3 % 1 % 2 % 

TEST RESULT YESLIMIT 2% LIMIT 3%
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REGULATORY CONTEXT – How to classify a mixture ? 

3 % 1 % 2 % 

TEST RESULT YESLIMIT 2% LIMIT 3%

CLASSIFICATION TO CONSIDER
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REGULATORY CONTEXT – TRANSPORT & STORAGE

Objectives : Provide information to ensure the safety of manipulation for transport and storage purpose

Regulations : ADR regulation in EU & National Regulation in other countries

Where to find the information ?

• In the Section 14 of the SDS (Safety Data Sheet) – Mandatory for every mixtures

Limited Quantities : 

- Only Y/N

- Not possible to add existing quantities, 

no existing attribute 


